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FORK IT OVER! BREAKFAST IS NOW JUST $1 MORE
AT KIMPTON HOTELS AND RESTAURANTS

SAN FRANCISCO, Calif., November 24, 2008  Travelers can go for breakfast without

breaking the bank at Kimpton Hotels & Restaurants with its “Breakfast for Just $1 More”

promotion.  Created in response to the worsening economy, guests on the hunt for real deals

can book this new package in advance and fork over only one buck more to enjoy breakfast at

one of Kimpton’s adjacent chef-driven restaurants.  Offered now through March 1, 2009 at any

of the 44 hotels throughout the U.S. and Canada, guests get the most bang for their buck by

booking “Breakfast for Just $1 More,” which includes:

• Deluxe accommodations

• Complimentary continental breakfast for up to two people each morning of the hotel stay

“With the state of the economy on everyone’s mind, this promotion reflects the continued care

and sensitivity that we have for travelers looking to make every dollar count.”  said Niki

Leondakis, COO of Kimpton Hotels & Restaurants. 

Reservations can be made at www.KimptonHotels.com by entering EAT in the rate code box, or

by calling 1-800-KIMPTON and requesting the “Breakfast for Just $1 More” package.  Room

rates vary by location and are based on availability.



###

ABOUT KIMPTON
San Francisco-based Kimpton Hotels & Restaurants is the first and leading collection of boutique hotels,
throughout the United States and Canada.  Founded in 1981 by Bill Kimpton, every Kimpton hotel
features personalized guest services, comforting in-room amenities, specialty rooms and suites, and
provides a range of exciting culinary experiences through affiliated top-rated destination chef-driven
restaurants.  Kimpton takes pride in its commitment to social responsibility and leads the hospitality
industry in ecological practices through its innovative EarthCare programs. Privately held, Kimpton
received the highest ranking in customer satisfaction scores by the Market Metrix Hospitality Index for the
entire year of 2007, exceeding all other hotel companies, including those in both the luxury and upscale
segment. Among the company’s newest properties are the Hotel Monaco Alexandria and Jackson 20
restaurant in Virginia, which opened in January 2008, and the Hotel Palomar Los Angeles in Westwood
and the adjacent BLVD 16 restaurant, which opened in May 2008.  Additional projects are underway in
Florida, Philadelphia, Atlanta, Baltimore, Chicago and Virginia. For more information, please visit
www.KimptonHotels.com or call 1-800-KIMPTON.


